
NOTIFICATION
(rqlMay/edp/r>)

It is hereby notified for the information o1'all concerned that the Vice-Chancellor, in
anticipation of the approvai of the Academic Councii, is pleased to authorize the adoption of
the revised Syllabi and Courses of Study in the subiect of MBA of Master l)egree
Programme in Business Adrninistration lor I and II Semesters under the Choice Basecl
Credit System (through regular mode) in the main Campus for the examinar.ions to be
held in the years as per the details given belorv:-

Subiect Semester for the examination to be held
in the l,ears

lrT) llvlD-al z*^^,^_Dtr.r.tltrs LgI -I
-t

Semester-II

T\^^^*L^- .)n1O lnar\ ^.^r 1n. Il_.rcutrlltusr LvtT- /vLV Aiil'j LULL
May 202A,2A21 and2022

The syllabi of the courses is available on the university website: nrl,rv.iammuuniversity.in
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Copy for information and necessary action to:

1. .pe*, Faculty of Business Studies

\Pl DirectorlConvener, Board of Studies in Business Management
3. All members of the Board of Studies
4. C.A to the Controller of Examinations
5. I/c Director, Computer Centre, University of Jarnmu
6. Asst. Registrar (Conf. lExams. PG/ Inf./Pub.)
7. Incharge, University Website for necessary action piease
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UNIVERSITY OF JAMMU

MASTER OF BUSINESS ADMINISTRATION (MBA)
(cBcs)

q

*t

Semester-l

Course Code P er Credits L.T-P
MBTCl 1

SMB 102
M ent Pe
Pri ES Marketin

4 3-1 -0
4 3-1 -0

PSMBTCl03 lAs of Business 4 3-1-0
SIVBTCl04 lvlana a Economics 4 3-1-0

PSMBTCl Os Accounti for [tIan
IT ons in [t4ana

4 3-1-0
SIVBTCl 06 4 3-1-0

PSIV'IBTC107 Quantitative Tech ni ues 4 3-1-0
PSMBTClOs o nizational Behaviour 4 3-1-0
PSMBTCl Og B usiness Communication

Viva-Voce
2 0-0-2

PSMBVCl lO 2 0-0-2
Total Jb

Semester-ll

Course Code Credits L.T-P
SNIBTC2Ol
SMBTC2

Business Environment 4 3-1-0
M ent 4 3-1 -0

MBTC203 a ment Science 4 3-1 -0
,ddu rman,'4leso rlr,ee ,'M,a ement '4 3-1 -0

PSN4BTC2O5 Financial Ma ement 4 3-1-0
PSMBTC2O6 ions and It/aterial [/an 4 3-1-0

It/la ment lnform on and 4 3-1-0
Decision S rt

PSIUBTC2OB B usiness Research Meth S 2 1-1-A
PSI\/1BTC2O9 S ales Tools & Techn ue 2 1-1-0
PSIUBVC2lO Viva-Voce 2 0-0-2

Total 34
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lV{ aster of Business Adrninistra-tion
MBA ((lBC'S)

(p-pclo. T(rullluJLvl - I

Course Title: Managenteni Perspectir;es Maximum Marks: 100 \4arks

Course No.: PSNIB TC 101 Semesrer Examination: 60 iv{arks
N4inimum Contact hrs.: 45 Internal Assessment: 40 Marks
f)rtrntin,r nf Fvc,rirraiinn. ? h,,r,."

11L' U I -l

Total Credits:4

(lror the examination to be held in Dec.2019.2020 and 2AZl)

OI]JECTIVES

The objective of the course to iamiliarize the participants nith the basic concepts^ processes

attd current issues in ruanasement and thus to enhance their understanding of how
organizations function and the cor::rplex relationship existing rvithin the organization ancl
processes ol management.

uNi'f-i

The management process and the natural of r:ranagerial rvork; the evoluricln of
manasefiletrt. Curretrt and emerging manasement thor-rght: Approaches to management:
tlre trt'ttaoil''s cntrtnlet: r'rrf ilorrnrpnt' Prole.sinnalizetinn nf nranaocrrrpn'l in Irrdia -l he

nature and process of decision-making. Decision making models: Groups and decision-
making anall,ticai aids in decision inaking.

LNIT-II

Nature, pllrpose and framer,r,ork olPlanning: t,vpes of plans. The nature of ob-jectives and
\4BO; Straregies. Poiicies and Plar-lning Prenrises. Nature and purpose of organizing:
Determinants of organization stl'ucture: Basic Departmentation: l,ine and stall concept,
Neu' approaches in organization design; Dorvnsizing and it's implications: Span of
managetnentl Authority relationshipsl Delegation and decentralizaton; Organizatiorr
Climate: Organizationai chanse Creativity and innovation.

-1-



NIaste r of Business Adrnini-qtration

MBA (CBCIS)

Semester- I

Course Title: lvlanagemenl Perspeotives Maxinlum Marks: 100 Marks

Course No.: PSMB TC 101 Semester Examination: 60 Marks

N4inimum Contact hrs.: 45 Internal Assessment: 40 Marks

Duration of Examination: 3 hours

Total Credits: 4

(For the exatninatiotr to be heid in Dec.2019" 2020 anri 7421)

L}iiT-II]

Direcricn as a management process: it's significance and main elements; Coordination-it's

importance and techniques; lJature, scope'and concept of management control system;

control techniques; Information resoLlrce management; Behavioral implications of

management control.

UNIT-iV

Knorvledge management; Total quality management; Business process re-engineering; Netv

people management; management of productivity; Organizing nelv ventures; Comparative

managementin selected countries; lnrernational management and ir'iNCs; Corporate

Governance; Iheory ofconstraints: Issues and concerns.

\in+ o ;0rr -'rla,a n lner,cef:f i n,g'
lauLU 1ur rlr! IJsyvr

The Question Paper shall contain trvo parts A and B. In Part A the Paper Setter rviil be

required to set Ten Sirort Answer questions (of tu,o malks each) from any parr of the

Syllabgs. 11 part B, a total of Six Long Ansrver questions (of ten marks each) wiji be set

^.1^^+i*n nr taocr nne arrestinrr l-rnm each trrril o1'th.e S,':l1abus. Part A shall he cotnpulsorr'StrItrLtlllB dt lLd)r L,lll Ll u!Jrturr

and in Part B the Candidatesra,ill be required to attempt any four questions out of six'

Suggested Readings:

Koontz and O'Donnei
1t D Toff\/\t.t\. l!r r r

Koontz und W.ihri.h
Peter F. Drucker :

Brtan & Thakur :

Studl Material :

: E,sseirtials of i\4anagernent
P ri nci nles rrl \4ana oettretrl

-o--'- - -

: It4anagement: A Global Perspective

Managenrent: Tasks and Responsibilit-v

h4anagernent Today - Principles & Practices
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Course Title: Principles ol Marketing
Course Number: PSMBTC 1 02

l\4inimum Contacr Hours: 45

Duration of Examination: 3 hours

Total Credits: 4

Master cf Business Administration

MTJA (C'BCS)

Semester- I

Maximum Marks: l0C marks

Semester Eramination: 60 marks

Internal Assessment: 40 marks

(For the examination to be held in Dec. 2019,2020 and ZA?D

OBJECTIVES
The course aims to introduce the lundamental concepts of marketing and its role in an

organization. Tiie students u'ill be able to uirderstand the conte;<t of marketing environment,
consumer behavior issues and strategies to br-rild a cuslomer centric organization.

Unit I

Imrortance and Scope of N,{alketing; Core Marketing Concepts; Marketing Management
Piriiosophies; idarketing and Customer Vaiue; Marketirrg Pian; ivlarketing Research process;
I\,4-.t,-ti -^ D-^-i,,^ti,,i+.,rvrcl nlLIllS I luuuLLI v tl.\ .

Unit II

N{arket , Segnrentation: Bases of Seginentation-Consumer N{arkets and Business jl4arkets:

Selecting Target Markets; Understanding Consumer Behavior; Consumer Decision Making
Process; iactors Inliuencing Consrimer Bul,ing Decisious; Conrpetitor Analysis; Competitive
Strategies for Market Leaders, Challengers and Followers

UNit III

NlaLketing l\4ix concept: Components of Marl<eting mix lbr products: Contponents of Marketing
mix for Services: Branci Equitf iriocieis; Branci Vaiue: Producl Lit-e Cvcie Mari<etrrrc Straicsics:
Business Marketins: l'r. pes c1'BLrsiness Custorners: Busine ss Bul.,ing pr.ccess.

Unit IV

Direct and Digital Marketing; Relationship N4arketing: Social ir4edia Marketing: Mobile
iviarketing: Eth ics i n iviarketin g; Sustainabi e ir4arketi ng

$"t"
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N,[BA (CB('S)

Semesler- 1

-^.---^^ T:*1^, n-:..^;*l^^ ^r I r^-1,^.:-,,LUUI5C I itltr. rllllLtlrlrS (rl jY{(alNr-1, llrY

Course Number: PSN,{BTC i 02

N4inimum Contact Hours: 45
n"*^';^,. ^1tr-^*;-^ri^^. ? hr'r,"c
uuLaLlul] ul LAdllrlilaLl\rll. J lluul.)

'fotal Credits: 4

n r,..,:*.,* \ t.-,1,^- tnn *^-1,-
-\'td2!11l tuilr -\ldl t\:, I vv ilrfll i\5

Semester Examinalion: 60 marks

Internal Assessnrent: 40 niarks

(For the examination to be held in Dec. 20 19,2$20 anrl 2021)

Note for Paper Setter

The question paper shali contain two parts A and B, In part A setter w--ill be required to sei ter

shorr ansiver questions (of two marks each) fi"om anli part of the syllabus. In part B, a total ol6
long answer questions (of ten marks each) r.r,i11be set by selecting atleast one question from each

unit of the syllabus. Par-t A shall be compulsory and in part B the candidate will be required to

attenlpt any four questions out of six.

Recommended Books

r Marketing lr{anagement- A Sourlh Asian Perspective by Philip Kotler, Keviu Lane Keller,
Abraham Koshy and M lha. 14th Edition. Pearson (20i4),India.

a MI{TG - A South Asian Perspectiv-e by CW Lamb, J F Hair, Dheeraj Sharma, C McDa:riel,

Cengage Leaming, lndia (20 1 2)

o lvIN4 - A SoLrth Asian Perspective b1' Darvn lacobucci, Avinash Kapoor, Cengage Learning (201 l)

r h,4or.L.orino \{qrrqoernerl hri f)r K Krrnnrlrar:n Him:lerra Prtlrlishir'}o Hnttse

-4-

Vt\.'r
{i



Course Title: Legal Aspects of Business
Corirse No.: PSMBTC103
Minimum Contact hrs.: 45
Duration of Examination: 3 horrs

iviaster of B usiness Administration
MBA (CBCS)

Semester- I

Maximum Marks: 100 lr4arks
Semester Examination: 60 Marks

Internal Assessment: 40 Marks
Total Credits: 4

(Ftrr the examination to be held in Dec. 20i9,2020 and Zttll)

OBJECTI\rES

The course objective is to provide'working knorvledge of business larvs and corlpany law ancl
their practical application in Management

U1\IT I
Forms of Business, Business Laws in India. The Indlan Conrract Act, 1872, Definition of a
Contract and its essentials, Formation ola valid Contract - Offer and Acceptance, Consideration,
Free consent. Legalitl'^of objcct. Dischai'gc ola Coniract b1,per-forilaltce, Breach. Darnages lor
breach of a contract, Quasi contracts. Special Contracts Contract of Indemnity and Guaiantee.
Contract olBailment and Pledge, Conrract of Agency.

UN1T II
Sale of Goods Act. 1930 Definition of a Contract of Sale, Essentials, Agreement ro se1l,
Conditions anri \\/arranties, Doctrine of Caveat Emptor, Right of Unpaid Seller against the
Goods, Remedies for Breach. The Negotiable Instrument Act, 1881 Definilion and
characteristics, Kinds of negotiable instruments, Transler of Negotiable instrument. Discharge
fi'onr Liabilitv. Dishonour & Crossing of Cheque.

UNIT III
The Companies Act, 1956, Nature and Formation of a Company. Kinds of Companies.
Characteristics, Memorandum of Association, Doctrine of Ultravirer, Artirl., of association,
Rule of construct.ive notice, Doctrine of Indoor Vlanagement Prospectus, Winding up. The
ConsumeiProtectioiiAct, ig86AirnsandObjectives oitheAct,R.eriressaliv{achineryunderthe
Act, Pi'ocedure for complaints under the Act, Remeciies, Enforcement of orders anci Penaities.

UNIT IV
The Infoi'lnation Technology Act, 2000. E-filing, Digital Signature, Electronic Governance, Data
Protection, Penalties and Offences, , Concept oi Cyber Crime, Proiection of Cyber Consumers in
hrdia. The Right to Information Act, 2005 Right to know, Salient features of the Act,
Designation of Public lnformation officer, Request for obtaining infolnation, Duties of a plo,
Exemption irom iiisclosure ol information, Partiai disclosure of infbrmation, Appellate
Authorities, Penalties, Jurisdiction of courts.

-5-
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Jv{aster ol Business Adrninistration
\,tBA (CBCS)

Semester- I

f-^,,--^ -r:+t^. r -- -- rLourse i ii je : Le!a i r\spects oi Business
Course No. : pSlrlIlTC 

1 03
Minimtim Contact irrs.: 45
Duration oiExamination: 3 hours

VaxirnLrnr \4aLks: 100 \4arks
Sernester Examinariorr: 60 Marks

Internal Asses.sment: 40 Marks
Toral Credits: 4

(For the er:arninaticn to br herd in Dec. 2019,2020 and zazl)

Note for the fraper setting:

rhe question Paper shall contain two palts A and B. In part A the paper Setter r.vill berequired to set fen Short Ansr.ver questions (of tr.vo marks each) rrom un1, pua of' theSyiiabus' In part B, a total of Six Long Ansr'ver questions (of ten marks each) rvili be setselecting at ieast one question from each unit of the Sy11abus. par-t A shall be compulsory andin Part B the candidate rvill be required to attempt uni fn,-,, questioss orit of six.

1 T ^^^l A--^^.^ ^rr. i.egai Aspecis oi Busrness: Ai<iriiesirwar pathak. T'ata Megra$, I"lill

2. Business Larv- Kuchhal \4.C. , Vikas publicarion

4. Business Law: Dr. Ashok Sirarrna, V. K. publication

5. Business Law : p. C. Tulsian, Tata fulegrarv Hill
6. Elements of N4er.cantire Law : N. D. Kapoor. sultan chand and Sons.

7 - Principles of Mercantile Law: Avtar Singh , Eastern Book company

References

-6- -$t"5\^.-l,



Master of Business Administration

I\,{P, a rr-}]aa\
\ vuL u/

Semester- I

Course Title: Managerial Economics
Coruse No: PSMBTC 104
(-antonl. IJ^',*^. ,, <vvllLavL t1\JuI5. tJ

Total credits: 4

\4ax. Marks: i00 ]r4arks

Internal Assessment: 40 L{arks
Semester Examiriation: 60 \zlarks

(For the examination to be herd in Dec.2019, 2$20 aod z$zr)

(ibjective:

The objective of this foundation course is to impart basic larowledge of the concepts and
tools of economic analysis anci their application to business decision making to acquaint
leamers r.l'itli the main fbatures of the aggregate economic system.

TT--:1 T Y lUnit i- introriuction to ivianageriai economics
Nature and scope of managerial economics, Circular flou, of economic activity, Demand
Anaiysis - Demand firnctisn, Law of Demand, Determinants of Demand, Demand Elasticity-
Price, Income, Cross and Advertising; their use in Managerial Decision Making. Demand

* Forecasting: Methods and their application. Production funciion - in shorr run and iong run.
Economies ol Scale and scope.

UIVIT II- Cost Theory and analysis
Cost Aaajlsis: Cost Concepts , types of CosL Accounting/Economic Analysis; production
and cost, relevance of different types of cost in business decision-makins: Cost funetion -short run and iong run; estimating cost function.

UIYIT IIr- Market structure & pricing of Goods and sen,ices
r4arket structure and degree of competition, profit maximization, price and output
cjetermination jn the short-run and long run: in pelt'eet ctrntoelition nrnnnnnl.., nrn.nnnricri.
competition a,d oligopoty; price rigidily: ri,rr,ea flHa;il;;,,-il;;#;;;;,ffi;"#
Pricing of Goods: pricing of multiple products, Peak load pricing, cosi pius or mark up
pricing, product bundiing, cyclic pricing and other pricing strategies.

r;.-lr IV- .\:!acro Economics for managerial Dccision lvialirrg
, -Business cycles: concept, Impact and tools to manage business cycle, Fiscal and Mo,etary

-^l;^.,. ^L:^^,:-,^- ^-r r--r-poric)': oDJecii\res and foois; consumption function; Concept of National Income, Inflation.

:

I
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N4aster of Ilusiness Adnrinislration

MBA (CBCS)

Cr.,-^^^-,-^,- r
!.)cII.tC: LCf_ I

Course Title: tr{anagerial Economics
Course No: PS\{BTC 104

Contact Hours: 45

Total credits; 4

Max. Marks: 1t)0 Marks
In1.'rncl A ccaccmarrr , ,41\ l\i^-1-^r rJJr,)Jrlttt tL. TU lvld.IK\

Semester Examination: 60 Marks

l{ote for Paper Setting
The question paper shail contain trvo pafis A and B. in part A the paper setter shall be
required to set short questions (two marks each) fi'om any part of Lhe syllal:us. In parl B, ar^r^l ^f ^:-- 1^,-totai oi six lorrg questions (ten marks each) u,ill be set selecting at least one question from
each unit of the syllabus. Part A shali be compulsory and in part B the candidate will be
required to attempt any four questions out of six.

Recommended Books

a

joei.Dean, i4anageriai Econontics, prentice-Hall of India p.,t. Ltd.. Neu, Delhi, 199g.Ravindra H' Dholakia, Microeconomics for Management Srt,tdents., oxforcl University
Press, Delhi. 20A7.

Michael Bays; Mote, Paul and Cup'.a, ),laiiageriul Ec'ortontics; Concepts and Cases,Tara
McGrau:,Hi1l Fublishing company Limited,lew Delhi, 34rh Edition.,"::9,!;!::::on, W. Cris Levris, and Sudhir K. Jain, luiunageriat Economics _ pearson,
r ourtn I:dtlton

l,::.T:l:,11":rd Maheswari. K L: ,,Managerial 
Economics,,. Sultan Chand and So,s,

rrs t^ I-,tCIIll .lVU/,

PXt:"l1P^l'i: "Managerial Economics", vikas Publisiring House privare Limited. Newueltu- luU9
P.N.chopra: "Managerial Economics", Kalyani publications, New Delhi, 2011

_\p"
-8-



Masier of Br-rsiiiess Administr-ation
MBA (CBCS)

Semester- I

Course Titie: Accounting ior lVlanagers
Course No.: PSN4B]'Cl 05
h4inimurn Contact hrs.: 45
Duration of Exarlination: 3 irours
Total Creriits: 4

OB.}ECTIVES

l\{aximum Marks: 100 Marks
Internal Assessment; 40 \.{arks
Semester Examination: 60 Marks

TIie basic objective of this course is to enable the managernenr students to upciate tireir
knorvledge of accountins concepis and techniqries aird also to enhaiice skilis in ",riilizing the
accounting anci financiai iniorn-iation in the process of managerial decision - rnaking-

UI{IT-I Introduction

Financiai accortnting: Concept, importance and scope, Accounting concepts, conyentions and
Generall,r'Accepted Accounting Principles (GAAP), Preparation of Journal. Ledger and TrialD^t^-^^
L) 1114l1U g .

LD{IT-II Final Accounts

Concepts atrd tnethods of Depreciation inciuding siraigirt iine methoci. Diminishing baiance
method. Preparation of Fjnal Accounts - r'Hanufacturing Accounrs. lrading & proflt and Loss
A/C and Balance sheet. Adjustnlent in Final accoilnts.

LTIT-III Cost Accounting and Budgetary Control:

Cost ,Accoutlting; Concept- need, itnpoitance and scope, Preparatiorr of Cost Sheet wirh
element-wise classification of various costs. Marginal costing and Absorption costurg their
difference' Concept & utili! of CVP anail sis in business decision rnaking. Standard costing
rrt.l'rori.-^- ^,.^1,,.;. )\l^+^-i^t \;^..:^.^^^!iiiu \ ui iiiiius ai jiitistS - ^viiiiej iat \ arianai aiid Labirur \,ur iarrce.

IrNIT-IY [{anagement Accounting anrl Financial Anal'sis:

iviallagement Accounting - Concept. neeci. imporlance and scope. Fir-iancial Analysis-Ratio
Anaiysis and Di-L-Pont Anall'sis, Preparation of Funds flow statement and Cash flow statement.
Budget and Budgetary control inclLrding Periormance Budgeting and Zero Based Butlgeting.

_\ue

(ror the examination to lre held in Dec. 2019, 2020 and 2021)

-9-



IVlaster of Business Admini*qtration
\IR A. (CLt(--S)
rrsl/ I \-!-

Semester- 1

Course Title: Accounting for Managers

Course No.: PS\{BTC105
-_-.L--^. A<

l\11n1mrltn LOnLact lll s..'tJ
Duration of Examination: 3 hours

Total Credits: 4

|v{axirnurn Marks: 100 Nlarks

intemal Assessment: 40 Marks

Semester E,xamination: 60 Marks

(FortheexautinationtobehelrlinDec.20lg,2020and202l)

Note for PaPer Setter.

The question Paper shal1 contain tv!'o parts A anrl B' In Part A the Paper Setter wili be

required to set Ten Short Answer questions (of tri'o marks each) from any part of the

Syllabus. In part B, a totai of Si;x Lons Ansr^er questicns (cf ten marks each) rvill be set

selecting at least one luestion from each unit of the Syllabus' Part A shali be compulsory and

in Part B the Candidate rvili be required to atteinpt anv fortr questions orit of six'

Books Recommended:

Accounting PrinciPles Anthonl'R.N. and Reece. 6d' ed., Home$'ood' illlnois' Richard

D. Irtrrn. 1995.

Accounting ior Managetneni Bhariacharl'a. S K and Dear'icn 'l',1'iet"'Delhi' r/if:as- 1996' Tert

and Cases.

Financial Accounting Heitger, L.E ano Mautiich, serge, ]ie$ York, l'{c-Giaw Hill'

1990

Trr^-^^-,ront Acnnrrniino Hinqorani. N.L and Ratnanathan, A.R.- 5th ed', Nerv Delhi,
rvlqii66UiliLlr! r !v!vsrr!rriE "'" a

Suitan Chand" 1992

1n, r \t .t)t'



h,laster oi Business Administration
N{BA (CBCS)

Semester- I

Course Title: IT Applications in Managernent
Course No.: PSMBT'Cl06
Minimum Contact irrs.: 45

Duration of Examtnation: 3 hours

Total Credits: 4

il4aximurl Marks: 100 Marks
Iniernal Assessment: 40 \4arks

Semester Eran-iination: 60 Marks

(For the exantinafion to be held in Dec. 2019, 2020 and 2021)

(]I1 fFr-TTVFS

The objective of course is to familiarize the students with the basic concepts of Computer

Systems and Infbrmarion Technology

tiliIT-I
Evolution ol Information Technolog.v*, Ildian Computing Environment, computer

applications in Business, IT enabled Services, current and Emerging Trends in IT, iT and

Innovation, Process Modeiling and digital convergence.

UNIT-II

Generations of programming languages, operating systems, T1'pes of Softt'are, Operation

Systera" memory and storage, Input and output Devices and their mechanisms. flowcharts

and system Nlodelling, phases of lnformatlc,n S1'stem. Traditional System Life Cycle,

Protcrfpes, Application Packages. End Llser lnvolvement
T ;T:Yf TIT
Li.l\Il -r r l

Approaches to computing in organizations. Telecommunications in Business, types of networks,

Functions ancl compoflenIS, protocols, IP Addresses, Bcunded and unbounded medium

Teclurologies, ISP, \\ieb Server. Domain lriames, lMai1 Server. SX,ITP. POP3 a:rd IMAP4

UNIT-IV

Mic,rosoft EXCEL. Introduction to Spread Sheet softr.vare, creation of spreadsheet,

Applications using lvorksireets and rvorkbooks, Sorting, Filtering, Validation, Consolidation.

Graphics; Creating Charts; Fornratting chafis. labels, scaling etc, Error Checking, Formula

Auditing; Various }v{athernatical and Statistical Functions. Other Formatting and Editing

Functions. What- if analysis,

- 11-



Master of Business Administration
il4BA (CBCS)

Semester- J

{For the examination to be herd in Dec. 2019, 2020 and 2a21)

Note for Paper Setter.

The question Paper shal1 contain two parts A and B. In pan A the paper Setter will berequired to set Ten Short Ansr.ver questions (of two marks each) from any part of thes}'llabus' In part B, a totai of Six Long Answer questions (of ten marks 
"u.ir; 

*i1 be setselecting at ieast one question from eachunit of the Sy1labus. part A shall be compulsory andin Pait B the candidate wiii be require<i to attempt any four questions out of six.
Ilook Recomended:

Information S,vstems: The Foundation of Steven Alter. E-Buiness pearson Education
Information Systems for N4angers Ashok Arora & Akshay Bhatia, Excel Books
Introduction ro Infonnarion Technology ITL Education Solutions. person

Course Title: lT Applications in Managernent
Course No.: PSN{BTC106
Minimum Contact hrs.: 45
Duration of Exarnination: 3 hours
Total Credits. 4

-12-

\4aximum X{arks: i 00 Marks
internal Assessment: 4t) Marks

Semester Exarnination: 60 \.4ark<
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j!'laster of Business Administration
h/rll d /aItr-cr\1r-u-rr I \! u\,,iit

Semester- l

Title: Quantitatir.e Techn iques

Course No.PSMBATCI0T Total Credits: 4
Internal 40 Marks
External 60 Marks

(For the examination to be held in Dec. 2019, 202a and zau)

Objective:

RnnLs Ponn,-,-o-.1^,1 ,r\tLvrtrrrtlltu!u.

Statistical Methods, S p Gupta,Sultan chand publication. Edition 2009
Business Statistics . J K sharma , pearson Education, 2nd Edition
Statistics for Managers Using Microsoft Excel, Levine,Stephan Krehbiel, Berenson, pHI" 20i2

r To bring out applications of business research methods and its usefulness in managerial
decision making

e To expose the students with the various research rechniqties and the process of applying
these techniqr"res

Unit 1

Measures of Central Tendency; Arithmetic lv{ean ,Meciian, and Mode: Measures of Dispersion
:Standard Deviation: Coeificient of variation; Correlation Kari pearson Coefficient ofcorrelation; Spearman's Rank correration \,Iethod, probable Error

Unit 2
Regression Analysis ,simple Linear Regression Model; Regression coefficients; Regression
Equations; Standard Error of Estimate. Coefficient of Detennination , Concepts oi'probability;
Binomial Distribution and Poisson Distribution: Continuous probabilii,v Diitribution, Normal
Distritrution

Unit 3

Hypothesis - Introductioq Format and Types; Procedure of Hypothesis Testing: E*ors inHypothesis; Tu'o-tail and one-tail Test of Hlpothesis; Tests of Si$1ificance for Attributes; Testsof Significance for Variables; Tests of Significance for Small Samples; t-distribution and itsapplication

Unit 4
Non-parametdc tests; chi-Square Distribution; chi-Square Distribution Statistic; Goodness ofFit; Analysis of variance (ANO\rA). One Way and Trvo 1\iay , Index nurnbers, Time Series
Analysis

Note for Paper Setting

-13-
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Master of Business Administration
MBA (CBCS)

Semester- I

Course Title: Organizational Behaviour
Course Number: PSMBTC 1 08
Minimum Contact Hours: 45
Duration of Examination: 3 hours
Total Credits: 4

Maximum Marks: 100 marks
Semester Examination: 60 marks
lnternal Assessment: 40 marks

a

o

o

(For the examination to be held in Dec. 2019, 2020 and202l)

OBJECTTYES

Develop an understanding of the dynamics of individual behaviour at Individual,
interpersonal, group and organizational levels;
Acquire and sharpen such behavioural skills and attitudes as are desirable for
improving p ers onal and managerial effectivenes s ;

Diagnose and make appropriate interventions in directing employees behavior
towards achieving or ganizational goais.

TINIT - 1

Understandiirg and managing individual behavior: Individual differences and work behavior.
Personality and Personality Altribut€s. Perception and Attribution. Attitudes and Leaming.
Emotions: Emotional Labour and Emotional lnteliigence. Self Growth and Interpersonal
Effectiveness: The Johari Window Model. Transactional Analysis: Ego states, Life positions,
Transactions.

IINIT-III

Group Dynamics and Behavior. Teams: Nature and Effectiveness, Team Buiiding and
Interpersonal Relations. Conflict, Negotiations and Stress Management: Processes and
Strategies. Organizational Culture: Creating and maintaining a culture. Organizational
Change, Organizati onal Effectivenes s and Organizati onal Development.

TINIT-IV

The Organization in relation to its Environment: Culture, Society and Organizations.
Learning Organizations. Power and Politics: Bases of Power, Power Tactics, Political
strategies for attaining power in organizations. Work Motivation: Contemporary Theories
and,Approaohesr Leadership:,Approaches and Styles, Leadership effectiveness.

-14-

Conceptual Framework for Understanding Human Behavior in Organizations and the Major
Variables influencing it. Historical Development of Organizational Behavior. Contemporary
Challenges and Opportunities in Organizational Behavior. International Dimensions of
O r ganizational B ehavi or : Mana gin g acro s s Cuiture s.

TNIT-II



Master ol Business Administr-atiorl
MBA (CBCS)

Semester- 1

Course Title: Organizational Behaviour
. \ .----r-^... nCnID'f/-]nQt-oursg -\ulllucl . rJ.\'lIr I \-r wu

Vlinimum Contact Hours: 45

Duration of Examitration: 3 hours

Total Credits: 4

Maximum Marks: i00 marks

Semester Examination: 60 marks

Internal Assessment: 40 marks

(For the examination to be held in Dec. 2019, 2020 and 2071)

Note for Paper Setter.

The question Paper shall contain tuio parls A and B. In Part A the Paper Setter rvill be

required ro set ien Sl-rort Ansrver questions (of Trvo marks each) from an,v part of the

Syilabus. In part B, a total of Six Long Ans."r'er questiorts (of Ten marks each) 'uvil1 be set

selecting at ieast one question from each unir of the Syllabus. PartA shallbe compulsory and

in Pan B ihe Caii,lidate iiill be required tc aft'e;xp1 an1'four questions ottt of sir

Recommended Books:

a

O

Luthans Fred (2012): Organization Behaviour {121h Ed), T'ata Mc Graw Hil1. New Delhi"

Robbins, Judge anC Vohra (2011): Organizational Behaviour, Pearson Eiiucation, New

Delhi.

Adler. N.J. (2007): lntemational Organizational Behavior. Cengaee Learning, New Delhi.

Neelu Rohmetra a1d Anil Gupta, "Cross-Cultural lr4anagement: Practice and Research"-

PRII\4TlS ROOKS Neu, Delhi. 2014

Hodgetts, R., Luthans, F. & Doh, J. (2005): International Manageemnt (6th Ed.), Tata Mc

Grarv Hill, Nerv Delhi.

Neelu Rohmetra, Bitanu Pratap Singh and vishal Sharma, "Busitless D,vnamics:

Contemporar,v Issues and Cha1lenges", Excel Books, Neu'Delhi, 2014

Hofstede, G. (2001): Cultrtre's Consequences 12'dEd;' Sage, Neu'Delhi'

Neelu Rohmetra and J.R, Dhotra, "Strategic Thought in the Nerv Age l\'{anagement",

-EXCEL BOOKS, Ner,r' Deihi, 2006.

Hofstede, G., Hofstede, G.J. & Minkov" l\,1. (2010), Cultures and Organizations: Softrvare

of the Mind (3rd) Ed.), McGrarvOHill, USA.

Neelu Rohmetra, Bhanu Pratap Singh and Vishal Sharma "sustainabie Business

Pratices", EXCEL BOOKS, Nerv Delhi- 2014

Kast and Resoneweig, Orgatization and N{anagement-A S1'stem anri Contingency

Approach.

-15-
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r Neelu Rohmetra and Auuradha Shanna. "E,motional lntelligence in the Telecom Sector:

Straregv. Communication and Motivatron Connecl", Lairrhert Acadernic Publishing, 2t)12

o Hearsa,v and Blanchard. i\,ianagement of Organizatron Behaviour- Utilizing Hunrair

Resources Prentice l{al1 of India. }"er',' De1hi.

^ I-,^^-,,i^1. ^,".1\,4^t+-,.^," /1".,.,-;-.,+1^- Il^L^.,i^,.- ^-,J r\r,.,.^-^,-^,-+ D,,.;...,.. D,,Lli^^+i^,.- iVcvcViuir Arlulvlalali)U1r. \JrEarllLqLtV\\ !)Ll14VrUUl AliU irfAlr4Bglllglll. L)U:111tr)) I UUll\,dltull

Inc Plan Texas.

o Neelu Rohmetra. "Cultural Paradigm in Managing People anC Organisations", EXCEL

BOOKS, Neu'Delhi, 2005

r Nervstrorn ar-id Keitli Davis^ ()rganization Behaviour at u'cik- Tata N4C Grau' Hill- Neu,

Delhi

o 'f),agi, Arcl-iana Oanization Behaviour - Tert. Cases, Games, Himalaya Publishrng

HoLrse- \fiiltrbai.
r Neehr Rohnetra, Vipin Gupta and DinesLr Shanna, "f'ransfomralil,s ()rganizations

Across Globe. Response Books- SAGE L]\DIA, Neu,Delhi. 2004,

-t6-
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Master of Business Administration
MBA (CBCS)

Semester- I

v)\ {'

Course Title: Business Communication

Course No.: PSMBTC109

Contact Hours.: 25

Total Credits: 2

Maximum Marks: 50 Marks

Evaluation: Intemal

a

t

(For the examination to be held in Dec. 2019,2020 and 202L)

OBJECTTVES
The course is designed to provide exposure to the students about forms and practices of
business communication'and also enable them to enhance their communication skills.'

UNIT I

Business communication: Functions, Process, Communication Networks, Barriers and

strategies, Effective Organizational Communication, Cross cultural communication, Non

verbal communication, Technology and Communication.

UNIT II

Written communication: Business writing and correspondence, Instructions, Business

Reports and Proposals

LTNIT III

Effective listening, Business Presentations and Public speaking, Conversations, Interviews,

Group Discussions, Corporate Communication and strategies, Ethics in Communication

Note for Paper Setter.

The question Paper shall contain two parts A and B. In Part A the Paper Setter will be

required to set Ten Short Answer questions (of two marks each) from any part of the

Syllabus. In part B, a total of Six Long Answer questions (of ten marks each) will be set

selecting at least one question from each unit of the Syllabus. Part A shall be compulsory and

in Part B the Candidate will be required to attempt any four questions out of six.

References:
Meenakshi Raman & Prakash Singh
Krizan, Merrier, Logan & Williams

Business Communication
Business Communication

-17 - $"



Master of Business Administration
ruBA (cBCS)

Semester- I

(For the examination to be held in Dec. 2019, 2020 and,202l)

PSMBVCIi0 :The code represents viva-voce examination of MBA I- Semester. The viva-voce

examination shall be held for 50 marks (2 credits) and two external examiners (one academic and

one corporate) and one internal examiner shall examine the students for their understanding of

management concepts.
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